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I. AHOTANNUA

MoabnbT NpeacTaBaaBa NPOAbLKEHWE HA Kypca, 3aMoYyHaT npes3 Npeaxo4Husa CemMecTbp M Leau aa
3amno3Hae CTyAEeHTUTE C OCHOBHU MOHATUA, TEPMUHOOTUA U CbAbPMKAHWE, CBbP3aHM ¢ BusHeca. PassuBar ce
KOMYHUKATUBHU M aKageMUYyHU YMEHMA U HaBULM, OCOBEHO Te3un, npeanosaralM akTMBHA KOMyHMKaLMA —
peyeBa W Hai-Beye NUcmeHa. MNpeanarat ce pasAvyHM No Gopma M CbAbpKaHME 3a4ayuM, KOUTO M3MCKBAT
TBOPYECKM NOAXOA, M KPUTMYHA OLEHKA Ha npobiemuTe. AKLEHTBLT € NOCTaBeH B BbPXy Pa3HOOLpasHM
MHTEPAKTUBHM GOPMM Ha obyyeHue (OHNAMH pecypcu, M3roTBAHE HA Npes3eHTaLMu, pellaBaHe Ha Kasycw,
MPOEKTU U Ap.), KOUTO LEeNAT No-3agbNb0YEHO YCBOSABaHE Ha NpeaBuaeHus yyebeH matepuan u pas3suBat
MPaKTUYECKM ONUT U YMEHUA y 0bydyaemuTe.

II.TEMATHYHO CBbABPXKAHUE

No.
no HANUMEHOBAHME HA TEMUTE U IIOATEMUTE
pea

1.Microeconomics and Macroeconomics

1.1 | Microeconomics and Macroeconomics

1.2. | Positive and Normative economics

2. Types of markets

2.1. | Free market and regulated market

2.2. | Demand, supply and market equilibrium

3. Consumer behaviour

3.1 | Consumer behaviour

3.2 | Trends that shape consumer behaviour

4. The Business firm

4.1 | Basic forms of ownership

4.2 | Classification of businesses

5. Markets and Market structures

5.1 | Perfect competition and pure competition

5.2 | Monopoly, oligopoly, duopoly




. METOJAW HA MOATOTOBKA M MPOBEXJIAHE HA OBYUYEHUE'

Memooume na nodeomoska u npogedicoane Ha obyuenuemo no oucyuniunama “ Auenuticku e3ux’” GKIOYUBaAm
UBNON36AHENO HA PA3IUYHU YUeOHU pecypcu U OeluHOCmU, uYpe3 KOUmO ce OCbUecmensa YUeOHusm npoyec 6
oucmanyuoHHama opma Ha ooyuenue:
o YueOnu pecypcu - en1eKMPOHHO NOMA2AN0 3A OUCHMAHUUOHHO O0yYeHue NO AHZIUICKU e3UK,
MyamumeOuiinu npezenmayuu, gaiinose, UHMEPHEM CMPAHUUN HA AHZIUICKU calimose, XUNEPEPDBIKU
(URL —mo0yn), mecmose

o  VyebOuu Oetinocmu — nposedxcoane Ha yueOHU 3aHAMUAL 8 NPUCLCMEEHU NepuodU, a upes niamgopmama 3a
OUCMAHYUOHHO 0DYYeHUe ce npuiazam panucanue, 6aza om OaHHU, ypox, opym u yam.

V. POPMH HA KOHTPOJI:

No.
o BUJI U ®OPMA HA KOHTPOJIA Bf;’;;"“ UA3 u.
pen
1. CemecTpuaJjieH (TeKyII) KOHTPOJI
1.1. |rect 2 20
1.2. | npesenTanus (MHHU IPE3EHTAILINN) 2 20
1.3. |mucmeHno 3amanue 2 20
1.4 | nucmen npeBoj 1 14
0010 32 ceMecTpHaJIeH KOHTPOJI: 7 74
2. CecueH (KpaeH) KOHTPOJI
2.1. |UW3nuT (Tekyia oeHka) 1 10
OO01110 32 ceceH KOHTPOJI: 1 10
OO0110 32 Bcnuku GopMHU HA KOHTPOJI: 8 84

V. IMTEPATYPA
3AABNKUTENHA (OCHOBHA) IUTEPATYPA:

1. EnekmpoHHU y4ebHU mamepuanau no oucyunauHama ,,AHenulicKku eauk” , Ka4eHu e naamegopmamad
3a OucmaHyuoHHo obyyeHue Ha UY — BapHa

2. EneKmpoHHO yyebHo nomazano ,, A Short Course in Business English for Students of Economics” — I.
Asparuhova, S. Yohanova, 2014

3. Intelligent Business - Christine Johnson, 2005
4. Market Leader - D.Cotton, D.Falvey, S.Kent, Pearson

5. The Business - Level A2-B1, Karen Richardson, Marie Kavanagh and John Sydes with Paul Emmerson,
MacMillan

6. Business Highlights — S. Shtereva, M.Genova

1MCTO,HI/ITC 3a MOATOTOBKA U MNPOBECKAAHEC HaA O6y‘{€HI/Ie CC MPEACTABAT B CbOTBCTCTBUEC C YTBbP/JACHATA I/IHCprKHI/IH 3a pa3pa60TBaHe
Ha yqeGHa nporpama 3a AMCHUINUIMHA B AUCTaHMOHHA q)opMa Ha O6y‘lCHI/IC Ha MlxoHOMHYEeCKH YHUBCPCUTCT — BapHa.



NPENOPBYUTENHA (AONBNHUTENHA) NUTEPATYPA:

1.
2.

10.
11.
12.

13.

Market Leader - Accounting and Finance - Sara Helm, Longman

Build your business vocabulary - John Fowler LTP Business

. Financial English - lan Mackenzie, Thomson&Heinle

. English for Business Studies - lan Mackenzie, CUP 2001

. Business Benchmark - Norman Whitby, CUP 2006

. Communicating in Business - Simon Sweeney, CUP

. Essential Business Vocabulary Builder (A2 - B1) - Paul Emmerson, MacMillan
. Meetings in English, Bryan Stephens

. Business Grammar Builder - Level B1/B2, Paul Emmerson

www.britishcouncil.org/professionals.htm

www.englishformyjob.com

www.businessenglishsite.com

www.business-spotlight.de


http://www.britishcouncil.org/professionals.htm
http://www.businessenglishsite.com/
http://www.business-spotlight.de/

