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ILAHHOTANMUA

[lenpto Kypca sIBISIETCS 3HAKOMCTBO CTYACHTOB C OCHOBHBIMU TMOHSTHSIMHU, TEPMHUHOJIOTHEH U
COJZIep)KaHUEM, CBSI3aHHBIMHU ¢ OM3HecoM. J[McIuIumHa crocoOCTBYeT (OPMUPOBAHHIO KOMMYHHKATHBHBIX U
aKaJeMHUYECKUX YMEHHI U HABBIKOB, B YaCTHOCTHU, TAKHX, KOTOPHIC MPEIOJIAral0T aKTUBHYI0O KOMMYHUKAIIHIO
— YCTHYIO U TcbMeHHY10. [Ipearatorcst pa3Hble o GopMe U COEPKAHUIO 3a]1a4d, TPEOYIOIIE TBOPUECKOTO
MOJX0JIa U KPUTHUYECKOM OICHKH MpobieM. PazHooOpa3Hble MHTEpaKTUBHBIC ()OpMbI 00yUeHUs (IPE3CHTAINH,
Ka3yChl, CHMYJISITUBHBIC WIPbHI, IUCKYCCHHU, TPOCKTHI) CTAaBAT Iepe] COO0OW KOHKPETHYK Ieib — Oolee
yray0JIeHHOE YCBOGHUE MPEyCMOTPEHHOTO Y4eOHOTO MaTepraia U pa3BUTHE IPAKTHYECKOTO OIBITa U YMEHHMA
y 00y4Jaronuxcs.

ILTEMATHYECKOE COAEPXAHMUE

No.
mo
op HAMMEHOBAHUE TEM U IOATEM RO TBo
AAK
y
| C3 ay
1. | Companies 4
1.1 | Types of business organizations. Company operations 2
1.2 | Company structure. Dealing with customers 2
2. | Management 4
21 Mar)agement styles. Leadership. Business leaders and success 2
"~ | stories.
2.2 | Work and motivation. 2
3. | Money matters 6
3.1 | Finance and Accounting. The stock markets 3
3.2 | Banking. The Banking system. Banking services. 3
4. | Careers. 4
4.1 | Job application process. Recruitment. 2
4.2 | Performance. 2
5. | Development 6
5.1 | Economic development. 2
5.2 | Business and the Environment. 2
5.3 | Innovations 2
6. | Marketing 4
6.1 | Promotional tools. Advertising. 2
6.2 | Brands. 2
Revision. Test 2
Total: 30
I11. ®OPMbI KOHTPOJIA:
No. no Koanuec
“"]f’y"“ BHJI U1 ®OPMA KOHTPO.ISI 80 | BA3u.
qacoB
1. Texyumii KOHTPoJIb (BO BpeMsi ceMecTpa)
1.1. |IlpesenTanus 1 10
1.2. |IIuceMeHHOE 3amaHNe 2 20
1.3. | Tecr(c pa3HOOOpa3HBIMU OTKPHITHIMU M 3aKPBITHIMU BOIIPOCAMH) 2 20
Bcero 4acoB uIs1 TeKyLero KOHTPOJIs: S 50
2. KoHeuHblit KOHTPOJIL (BO BpeMsl CeCCHH)
2.1. | Dk3ameH (Tect) 1 10
Bcero yacoB 111 KOHEYHOI'0 KOHTPOJIA: 1 10
Bcero yacoB s Bcex ()opM KOHTPOJIA: 6 60




IV. JUTEPATYPA

OBSA3ATEJIbBHASI (OCHOBHAS) IUTEPATYPA:

1.’ Intelligent Business’ - Christine Johnson, 2005

2.’Market Leader New Edition’ — D.Cotton, D.Falvey, S.Kent, Longman

3.‘The Business’- Level A2-B1, Karen Richardson, Marie Kavanagh and John Sydes with Paul
Emmerson, MacMillan

PEKOMEH/JATEJIbHAS (IOIMOJHUTEJIBHAS) IUTEPATYPA:

. “Market Leader — Accounting and Finance” Sara Helm, Longman

. “Build your business vocabulary” John Fowler LTP Business

. ’Financial English” Ian Mackenzie, Thomson&Heinle

. ”English for Business Studies” Ian Mackenzie; CUP 2001

. “Business Benchmark” Norman Whitby; CUP 2006

. “ Communicating in Business” Simon Sweeney; CUP

. Essential Business Vocabulary Builder (A2 — B1) — Paul Emmerson, MacMillan
. “Meetings in English”, Bryan Stephens

. Business Grammar Builder- Level B1/B2, Paul Emmerson
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