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. AHOTANIUA

KypcsT nenu na 3amo3Hae CTyJEHTUTE ¢ OCHOBHHU IOHATHUS, TEPMUHOJIOTHS U ChABP)KAHNE, CBBP3aHU C
OuszHeca. Pa3BuBar ce KOMYHMKATHBHU M aKaJIeMHYHH YMEHHMS W HaBHIH, OCOOCHO Te3H, MPEAIOJiaramiiu
aKTHMBHA KOMyHHKalus — peyeBa U nucMeHa. [Ipemarar ce pa3nuyau no ¢popma v CbIbpiKaHUE 3a1a4H, KOUTO
M3MCKBAT TBOPUYECKH IMOJXOJ M KPUTHYHA OIEHKa Ha rpobiiemute. Pa3HooOpa3sHUTEe HHTEPAKTUBHU (POpMHU Ha
o0y4yeHue (Ipe3eHTalnu, Ka3yCHu, CUMYJIaTUBU UTPH, JTUCKYCUH, MPOEKTU) LEIAT 110-331bJI00YEHO YCBOSIBAHE
Ha MpenBUeHNS yuyeOeH MaTepual U pa3BUBAT MPAKTUYECKU ONUT M YMEHUS y 00ydaeMuUTe.

II.TEMATHYHO CBbABPKAHUE

No.
no HAUMEHOBAHHUE HA TEMUTE U IOATEMUTE BPOI YACOBE
pen
J Cc3 ay
1.Companies 6
1.1 | Types of business organizations. Company operations 2
19 Company structure. Dealing with customers. Telephoning and 4
"~ | customer care
2.Management 4
51 Mar)agement styles. Leadership. Business leaders and success 2
" | stories
2.2. | Work and motivation. 2
3. Money matters 6
3.1 | Finance and Accounting. The stock markets 3
3.2 | Banking. The Banking system. Banking services. 3
4.Careers 4
4.1 | Recruitment. Job application process. 2
4.2 | Performance. 2
5.Development 6
5.1 | Economic development. 2
5.2 | Business and the Environment. 2
5.3 | Innovations 2
6.Marketing 4
6.1 | Promotional tools. Advertising. 2
6.2 | Brands. 2
O061110: 30
1Hl. ®POPMUM HA KOHTPO.JI:
No. BUJ 1 ®OPMA HA KOHTPOJIA Bpoit s | a3y,
1o pex CeM.
1. CemecTpuaJjieH (TeKyII) KOHTPOJI
1.1. |Tect 2 20
1.2. | mpe3enTarnus (MUHU IPE3CHTAIINN) 1 10
1.3. |mumcMeHo 3amaHue 2 20
Q0110 32 ceMecTpHAJIEH KOHTPOJI: 5 50
2. CecueH (KpaeH) KOHTPOJI
2.1. |W3nut (Tekyma oreHka) 1 10
00110 32 ceceH KOHTPOJI: 1 10
O06110 32 BCHYKH (OPMH HA KOHTPOJI: 6 60




IV. JUTEPATYPA

3AABJIKUTEJHA (OCHOBHA) IUTEPATYPA:

1.’ Intelligent Business’ - Christine Johnson, 2005

2.’Market Leader New Edition’ — D.Cotton, D.Falvey, S.Kent, Longman

3.‘The Business’- Level A2-B1l, Karen Richardson, Marie Kavanagh and John Sydes with Paul
Emmerson, MacMillan

4. “A short course in Business English for students of economics” — I. Asparuhova, S. Yohanova
5.”Business Highlights” —S. Shtereva, M.Genova

6.”English for Microeconomics and Macroeconomics”- S.Shtereva, |.Asparuhova, S.Yohanova

NPENNOPBUYUTEJIHA (AOIIbJHUTEJIHA) IUTEPATYPA:

1. “Market Leader — Accounting and Finance” Sara Helm, Longman

2. “Build your business vocabulary” John Fowler LTP Business

3. ”’Financial English” Ian Mackenzie, Thomson&Heinle

4. ”’English for Business Studies” Ian Mackenzie; CUP 2001

5. “Business Benchmark” Norman Whitby; CUP 2006

6. “ Communicating in Business” Simon Sweeney; CUP

7. Essential Business Vocabulary Builder (A2 — B1) — Paul Emmerson, MacMillan

8. “Meetings in English”, Bryan Stephens

9. Business Grammar Builder- Level B1/B2, Paul Emmerson

10. . MureBa, 'The Narrative of Success: Storytelling and Personal Branding in Business English
Classes', Hayuna Kondepenuus ¢ mexxaynapoano yyacrue ,,IIpeanssukaresicrara Ha 21 Bek 3a
pa3sBUTHE HA KOMYHMKATHBHATA KOMIIETEHTHOCT 3a npodecuoHa Inu neau*, MY, Bapua, 2014, c.
186-189.



